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TOPIC COMPARISON TABLE

The chart below displays the most common topics STRENGTHS
discussed in reviews, and how often these topics come

up in positive and negative reviews for this brand PROFESSIONALISM is mentioned in

22.77% of positive reviews, 27.88%
above benchmark

WEAKNESSES

SERVICE DEPT is mentioned in 48%
of negative reviews, 8.6% above

POSITIVE REVIEWS benchmark

- NEGATIVE REVIEWS

LOANER CAR mentioned in 8.6% of
negative reviews, 207.65% above
benchmark

PRICE/COST is mentioned in 18.45%

SALES DEPT of negative reviews, 10.75% less often
600, than benchmark
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